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Target Converter | Intro

It’s called the Target Converter because

- it'saimed at a Target Audience

- it's created as part of a complete Marketing Strategy
- it's designed to convert Leads into Sales

The Target Converter kills two Marketing birds with one stone:

Efficiency: improved Conversion Rates
by engaging the user in a Chain of Communication

Performance: Reductions in costs and effort
by updating the entire Communication Chain in realtime
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Target Converter | Range of Use

The Company‘s Target Group users are found in different stages of the Buying Process.
Therefore they should be treated differently.

Target Group in Buying Process:

- Target Group 1
- Target Group 2
- Target Group 3
- Target Group 4

Marketing in the

Buying Process:

Affinity to
Order

Short-Termq Actions:
Ready to

Order

Order

- Long Communication Chain
- Target Group + Leads oriented
- Mid to Long-Term

- higher CPO

The Target Converter is an instrument

- fororder-ready consumers

- for fast-turnaround Sales Actions

- Short Communication Chain
- Product + Sales oriented

- Short-Term

- lower CPO
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Target Converter | Effective Communication Chain

The Basis for a low Campaign CPO is a high Conversion Rate.
The key to a high Conversion Rate is

Relevant User Communication (Targeting)

Deepening and Sharpening of User Interests (Landing)

An Ad does not create conversions by itself. Because of this, we recommend a network or chain of
marketing materials having related content:

Communication Chain in an integrated Online Campaign:

Landing Exit Offer
Page A N I
g ds ewsletter Orders

Integrated Story Line
7 L 7 Z

-> Control over all Conversion Sources (especially the Landing Page)
-> Maximal Conversions through Integrated Communication Chain
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Target Converter | Cost-Effective Steering in Realtime

Landing Offer
Ads >>Page >> Exit Ads >>News|etter >

a a

T The Company can edit and update campaign

spacedealer Ad Server core information and images themselves over a
web control panel.

a

=»Simultaneously the new information appears
online in all campaign-related instruments and
in the eyes of the end user.

Campaign Control Panel

_ _ (Non-changing generic information remains
(Admin Panel in Extranet)

staticin the campaign templates.)

-> Short-Term, Spontaneous Marketing Goals can be efficiently advertised
-> No subsequent start-up time; minimal effort required; low CPO

-> Success Analysis & CPO Optimzation throughout the entire
Communication Chain
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» Contact ¢

spacedealer GmbH | agency for online media and marketing

Schlesische Stral3e 28 | D-10997 Berlin

tel +49 30 695 350-0 | fax +49 30 695 350-77
email info@spacedealer.com | web www.spacedealer.com

Tom Churm | Senior Developer - Technical Online Solutions

tel +49 30 695 350-0
email churm@spacedealer.de

Martin Werle | Managing Director

tel +49 30 695 350-10
email werle@spacedealer.com

X spacedealer®



