
› spacedealer‘s Target Converter ‹



Target Converter | Intro

ItItItIt‘‘‘‘ssss calledcalledcalledcalled thethethethe TargetTargetTargetTarget ConverterConverterConverterConverter becausebecausebecausebecause
• it‘s aimed at a Target Audience
• it‘s created as part of a complete Marketing Strategy
• it‘s designed to convert Leads into Sales

TheTheTheThe TargetTargetTargetTarget ConverterConverterConverterConverter killskillskillskills twotwotwotwo Marketing Marketing Marketing Marketing birdsbirdsbirdsbirds withwithwithwith oneoneoneone stonestonestonestone::::

Efficiency:  improved Conversion Rates
by engaging the user in a Chain of Communication

Performance: Reductions in costs and effort
by updating the entire Communication Chain in realtime



Target Converter | Range of Use

The CompanyThe CompanyThe CompanyThe Company‘‘‘‘ssss TargetTargetTargetTarget Group Group Group Group usersusersusersusers areareareare foundfoundfoundfound in different in different in different in different stagesstagesstagesstages of of of of thethethethe BuyingBuyingBuyingBuying ProcessProcessProcessProcess....
Therefore they should be treated differently.

- Short Communication Chain
- Product + Sales oriented
- Short-Term
- lower CPO

- Target Group 1
- Target Group 2 
- Target Group 3
- Target Group 4

AffinityAffinityAffinityAffinity to to to to 
OrderOrderOrderOrder

ReadyReadyReadyReady to to to to 
OrderOrderOrderOrder

OrderOrderOrderOrder

TargetTargetTargetTarget Group in Group in Group in Group in BuyingBuyingBuyingBuying ProcessProcessProcessProcess::::

- Long Communication Chain
- Target Group + Leads oriented
- Mid to Long-Term
- higher CPO

Marketing in Marketing in Marketing in Marketing in thethethethe
BuyingBuyingBuyingBuying ProcessProcessProcessProcess::::

TheTheTheThe TargetTargetTargetTarget ConverterConverterConverterConverter isisisis an an an an instrumentinstrumentinstrumentinstrument
• forforforfor orderorderorderorder----readyreadyreadyready consumersconsumersconsumersconsumers
• forforforfor fastfastfastfast----turnaroundturnaroundturnaroundturnaround Sales Sales Sales Sales ActionsActionsActionsActions

ShortShortShortShort----TermTermTermTerm ActionsActionsActionsActions::::



Target Converter | Effective Communication Chain

TheTheTheThe Basis Basis Basis Basis forforforfor a a a a lowlowlowlow CampaignCampaignCampaignCampaign CPO CPO CPO CPO isisisis a high a high a high a high ConversionConversionConversionConversion Rate.Rate.Rate.Rate.
The key to a high Conversion Rate is
• Relevant User Communication (Targeting)
• Deepening and Sharpening of User Interests (Landing)
An Ad does not create conversions by itself. Because of this, we recommend a network or chain of 
marketing materials having related content:

LandingLandingLandingLanding----
PagePagePagePage

ExitExitExitExit
AdsAdsAdsAds

OfferOfferOfferOffer
NewsletterNewsletterNewsletterNewsletter OrdersOrdersOrdersOrdersAdsAdsAdsAds

CommunicationCommunicationCommunicationCommunication Chain in an Chain in an Chain in an Chain in an integratedintegratedintegratedintegrated Online Online Online Online CampaignCampaignCampaignCampaign::::

----> > > > ControlControlControlControl overoveroverover all all all all ConversionConversionConversionConversion SourcesSourcesSourcesSources ((((especiallyespeciallyespeciallyespecially thethethethe LandingLandingLandingLanding Page)Page)Page)Page)
---->>>> Maximal Maximal Maximal Maximal ConversionsConversionsConversionsConversions throughthroughthroughthrough IntegratedIntegratedIntegratedIntegrated CommunicationCommunicationCommunicationCommunication ChainChainChainChain

LandingLandingLandingLanding
PagePagePagePage

IntegratedIntegratedIntegratedIntegrated Story Line  Story Line  Story Line  Story Line  



Target Converter | Cost-Effective Steering in Realtime

---->>>> ShortShortShortShort----TermTermTermTerm, , , , SpontaneousSpontaneousSpontaneousSpontaneous Marketing Goals Marketing Goals Marketing Goals Marketing Goals cancancancan bebebebe efficientlyefficientlyefficientlyefficiently advertisedadvertisedadvertisedadvertised
----> > > > No No No No subsequentsubsequentsubsequentsubsequent startstartstartstart----upupupup time; minimal time; minimal time; minimal time; minimal efforteffortefforteffort requiredrequiredrequiredrequired; ; ; ; lowlowlowlow CPOCPOCPOCPO
----> > > > SuccessSuccessSuccessSuccess Analysis & CPO Analysis & CPO Analysis & CPO Analysis & CPO OptimzationOptimzationOptimzationOptimzation throughoutthroughoutthroughoutthroughout thethethethe entireentireentireentire
CommunicationCommunicationCommunicationCommunication ChainChainChainChain

�Simultaneously the new information appears
online in all campaign-related instruments and 
in the eyes of the end user.
(Non-changing generic information remains
static in the campaign templates.)

AdsAdsAdsAds LandingLandingLandingLanding
PagePagePagePage ExitExitExitExit AdsAdsAdsAds OfferOfferOfferOffer

NewsletterNewsletterNewsletterNewsletter

CampaignCampaignCampaignCampaign ControlControlControlControl PanelPanelPanelPanel
((((AdminAdminAdminAdmin Panel in Extranet)Panel in Extranet)Panel in Extranet)Panel in Extranet)

spacedealerspacedealerspacedealerspacedealer Ad ServerAd ServerAd ServerAd Server
The Company can edit and update campaign
core information and images themselves over a 
web control panel.
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